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1 Context and constraints

Contexte

fbf-services.com présente l'expérience de Magali Ferare, son background, et les services qu’elle propose
en tant que consultante freelance. L'objectif est de trouver des clients dont la demande est adaptée aux

service qu'elle propose, aux valeurs alignées.

Qui sont les utilisateurs ? Proto-personas :

Anne Sophie

- Typical user

- 40 something

- Used to work in a start-up, now is all about
her own business and looking to make it
grow

- objective : looking for confirmation that you
can offer her what she wants quickly ; and
how to contact you.

- she’s using your website after you applied
to a job post

- she’s an extrovert, a leader, makes spon-
taneous decisions. Enjoys movement and
simplicity.

Mobile user
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David

- he doesn’t actually need your services

- 36

- Is convinced networking is important!

- objective : would like to know precisely
what you have to offer in case he knows
someone he can recommend you to.

- use : he uses your website after you posted
on LinkedIn

- introvert, business oriented, humanistic.

Mobile user

FBF

Eowyn

- Typical user

- 27

- She owns a small business and doesn’t
have much experience with tech or project
management

- objective : wants to know how you can help
her, how to contact you, what to ask of you.
Needs to be convinced.

- she’s using your website after finding your
profile on Malt

- introvert, generous, passionate, methodical
she likes to think things through

Desktop user



1 Context and constraints F BF

Storyboard
This is our user experience:

Constraints
It's important for the website to be accessible, to load fast, and to be simple and easy to use.
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2 UX & SEO pain points and successes
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2.2 Testimonials
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X SEO: low word count, no metadescription, title tag
too short, no sitemap.xml
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2 UX & SEO pain points and successes

2.4 Why FBF

Back to Home

Successes

v/ Loads fast

v/ Easy to use

v/ Concise

v/ Design consistency
v/ Metadescription

v/ Title tags

v/ SSL certificate

X  SEO: low word count, no H1 tag
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2.5 404 Page not found

Page Not Found

The soqueniol page wis set Seund

2.6 A quick note on accessibility :
From a quick accessibility audit here
are the informations | gathered:

Successes

v/ Keyboard navigation
v/ Good use of HTML and tagging
v/ Good use of navigation

FBF



3 Problematics & possible solutions

Analyzing the results of our audit | identified these different problematics and solutions:

General problematics

Possible solution

Top menu doesn’t indicate to the user what page they’re on, or
possible actions.

Design a new top menu that gives more freedom to the user to navigate
to other sections

Can’t access contact or social medias easily

Include contact, socials in the header or footer of the website

How do we adapt to different personas that need more or less
informations?

The website could be one page and succint, translate the website in
French, more info could be displayed on horizontal scroll

No sitemap.xIs which highly impacts SEO

Create a sitemap + add the language in the tag for voiceover

Light purple texts are low contrast

avoid important informations in this format (such as H1)

Missing alternative texts for images
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easy fix



3 Problematics & possible solutions

Page specific problematics Pages Possible solution
Low word count that highly impact SEO Home, The website could be one page to avoid pages with minimal info,
Why FBF more info could be displayed on click in a modal, or on horizontal scroll
404 page: no design coherence, no possible action 404 Design a 404 page
H1, metadescriptions and title tags All Easy fix
Informations are too dense, legibility can be increased Testimonials, Legibility increase by prioritization of information and more variety in the
About display of informations (create cards, integrate icons...)
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4 Recommendations: wireframe
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Recommendations: design
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